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Digital ethnography: A qualitative approach
to digital cultures, spaces, and socialites
by Coppélie Cocq and Evelina Liliequist

Abstract

This paper introduces principles for the application and challenges of small data ethnography in digital
research. It discusses the need to incorporate ethics in every step of the research process. As teachers and
researchers within the digital humanities, we argue for the value of a qualitative approach to digital
contents, spaces, and phenomena. This article 1s relevant as a guide for students and researchers whose
studies examine digital practices, phenomena, and social communities that occur in, through, or in relation
to digital contexts.
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Introduction

Reels, stories, online activisin, digital meeting places ... The Internet and social media offer a variety of
environments and arenas for research. Through digital ethnography, we can investigate media events,
everyday life, digital culture, experiences of technology, the materiality of technology, or how different
groups use digital media.

In this paper, we provide an introduction to digital ethnography as an approach, from the process of
selecting sources, to the dissemination of research results. A central stance throughout the article 1s that
digital ethnography is to a great extent about reasoning with ethics in the foreground. Based on research in
the field of digital humanities and Internet research, in combination with our research experiences, we
provide examples of how digital ethnography can be applied. We also point out some ethical dilemmas and
considerations that often arise in the research process. This paper is relevant as a guide for students and
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researchers whose studies examine digital practices, phenomena, and social communities that occur in,
through, or mn relation to digital contexts.

Digital technology and the emergence of digital environments have brought new ways of documenting and
conducting fieldwork. The use of various forms of technology in connection with ethnographic fieldwork,
however, is not a new phenomenon — it has long been part of the researcher’s practice. Everything from
cassette recorders, dictaphones, Polaroid cameras, system cameras, and video cameras, to computers and
smartphones have been used as tools to collect and document material and events during fieldwork. A
distinct difference that digital technology has specifically brought about is that the researcher, via a
computer or smartphone, can gain immediate access to several different digital environments and digitally
mteract with research participants. Such a change contains both opportunities and challenges.

In the context of the digital humanities, and as teachers in digital research, we have observed a need for
methodological considerations in relation to qualitative approaches and small data. Our experience is that
students today have an increasingly broad digital competence and awareness. This 1s not surprising since
the Internet and digital environments is “embedded, embodied, and everyday” (Hine, 2016) and is thus a
natural part of life for many students. Many have important insights and experiences about, for example,
social media from a user perspective. Despite this, we observe that there is not always the same know-how
when it comes to converting such experiences into academic knowledge, and in addition to being able to
analyze digital practices, phenomena and technology in a wider perspective. This article can be seen as a
contribution to providing students and researchers with such skills.

L
What do we mean by “digital ethnography”?

Digital ethmography involves methods and approaches for conducting ethnographic studies in relation to
digital contexts based on the ever-changing conditions that “the digital” in a broad sense gives rise to.
“Digital ethnography” is based on ethnography (from the Greek ethnos (€6voc), “people”, and grafein
(ypaeew), “write’”), which 1s applied in several disciplines (mainly in the humanities and social sciences).
However, the fact that this ethnography is called digital should not be interpreted as a form of ethnography
limited to online materials and/or methods; rather, it is common to combine online and offline materials and
approaches.

One can come across various terms when reading previous research in relation to digital practices and how
to conduct fieldwork with digital components. This can partly be explained in relation to how
methodologies for understanding the Internet and research in digital settings have emerged from different
disciplines, which can bring a slight difference in focus and methods commonly used in different
disciplines. Nethnography 1s an example of a term whose subject affiliation partially gives a different
meaning to the method: the term was coined by Robert V. Kozmets (1997), who was early on in conducting
consumer and market research in an online context. In some previous studies and popular method books
(e.g., Berg, 2015), the term nethnography is being used the way we would rather define as digital
ethnography.

Different terms can partly also be explained i relation to specific spatial and temporal contexts. For
example, early studies were often based on notions of digitally mediated environments as a “cyberspace”
that was partially separated from the material body and physical space. Terms such as virtual ethnography
(Hine, 2000) and cyberethnography (Robinson and Schulz, 2009), are examples of terms yielding from
notions of digitally mediated environments as partially separated from the material body and physical space
(see Boellstorff [2008] for a historical account about virtual worlds). In short, it can be said that digital
ethnographic studies for a long time mainly focused on text and narratives in digital contexts (e.g., Muray,
1997; Aarseth, 1997; Hayles, 2002), while later research more often dealt with understanding social
communities and digital practices (Boellstorff, ef al., 2012; Manning, 2018). The type of digital
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ethnography applied today is rarely limited to perceptions of the Internet as a bounded place. Rather, the
Intemet 1s understood as an important element in what constitutes a society and how it functions [ ]. Based
on such an understanding, we define digital contexts and digital technology as an integral part of society
and the lives of individuals. How these contexts, technologies and digital environments will be and what
conditions they will hold in the future remain to be seen, but we need to be aware that our practices are a
work in progress. For example, the increasing implementation of AI, which we have probably just seen the
beginning of, 1s likely to set new conditions for conducting research, research data, and research
participants.

Ethnography for small data research

The ethnographic claim to knowledge is about going deep into a question and showing its complexity. Most
often, it concerns the collection and analysis of smaller amounts of data, so-called small data, which are
qualitatively analyzed and presented through “thick descriptions™ (Geertz, 1973; Honko, 2000). One of the
most important aspects that characterize ethnographic research includes participation in the cultural
practices studied and/or some form of interaction with those involved. By “being close” to what is being
studied, in-depth knowledge of the ficld and the perspective of the participants are better embraced.
Ethnography is thus a way of conducting research and at the same time building relationships with the field.

A central ethnographic principle 1s about being present in the contexts that are relevant to the research
question(s) and participating in the contexts where the research subjects participate. Hsu (2014) emphasized
that the researcher should be present where digital media and technologies have meaning and become
visible: “In situ engagement with people’s lived experiences through the frame or the implementation of
digital media and technology”. The researcher’s presence, and thereby own experiences of these contexts,
constitute important instruments for the production of knowledge throughout the research process.
However, presence in digital ethnographic studies can look very different depending on how one can be
present and through which media. Not rarely, researchers also need to combine different ways of being
present, in multiple settings online and offline, based on the question: “Where do I need to be in order to
study X?”

Another central feature of an ethnographic research process is reflexivity, which includes the position of the
researcher in relation to the research subject and to the field. For instance, how does the presence of the
researcher affect the spaces and socialities being observed? What does it imply to be visible in the (digital)
field? Reflexive aspects are important for how research is carried out, how knowledge is reached and thus
also for the research results. The digital means that traditional concepts and methods need to be adapted and
reevaluated. Above all, research conducted digitally actualizes new and changed ethical aspects, which also
include the reflexive considerations mentioned above. Annette Markham (2006) advocated ethics as an
integral part of the researcher’s method: “ethics is method — method is ethics”. Elizabeth Buchanan
developed this further by claiming that “the researcher’s choice of method in relation to his research
questions gives rise to certain ethical stances — these should in turn shape which method choices are
ultimately made” [2]. This means that we must start from an ethical awareness in every step of the research
process mstead of reducing it to a checklist that can be checked off in the beginning (Markham, 2006).
Rather, an ethically sustainable practice should be central from the project idea to the implementation and
dissemination of the study. The guidelines developed by the Association of Internet Researchers, AoIR (see
e.g., franzke, et al., 2020) provide a good basis for developing such a practice, here with a focus on the
humanities and digital ethnography.

It is not possible to develop any universal rules for digital research that are sustainable over time, and
applicable in all research situations, since digital environments and digital technologies change rapidly. The
guidelines developed by AoIR are based on basic 1deas found in various research ethics regulations (for
example, the American Anthropological Association’s guidelines) and advocate ethics as an empathetic
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practice and are largely about judgment and reason — being able to weigh research risks and benefits
against each other. These guidelines rest on basic ethical principles such as not to expose the participants to
possible harm, and to prevent risks of the participants being harmed, confidentiality and consideration in
relation to the ownership and dissemination of data. The 2019 AoIR guidelines also include a section
regarding researchers’ safety and ethical considerations for the researcher in relation to an increase in risks
and threats toward researchers [ 2]. Ethical considerations presuppose a procedural and context-oriented
approach: assessments and revisions must be made along the process based on the specific context in which
the research takes place, in line with an ethnological reflexive approach.

=
The planning phase

A research process contains different steps. To begin with, a study must be well-designed. In this stage, a
first purpose and research questions are formulated. Based on these, one can think about methodological
choices in relation to the specific kind of empirical material needed to answer the purpose of the study and
the research questions set to be addressed. During the planning phase, the fieldwork is also prepared based
on questions about selection of sources and how the field should be defined and delimited. It can be
difficult to know in advance which contexts and places a fieldwork should include, especially in studies that
deal with following a question or a phenomenon across contexts and places. The fieldwork conducted in
studies that examine digital practices often tends to include several digital platforms, and also overlaps
between digital and physical contexts [4].

Before fieldwork, it is critical to get an overview of which platforms and other contexts that may be
relevant for answering the research question(s). The planning phase is important partly in order to get an
overall picture of what the research question is about (for example which relationships it contains and
which spaces and contexts it is part of), partly to make the fieldwork manageable. In digital environments,
there 1s a variety of data, both visual content and textual content, that could potentially be used as research
material. The amount of material collected during a digital fieldwork therefore risks quickly becoming very
extensive. For that reason, one should consider what needs to be collected. It is also central to reflect on
which contexts are ethically sustainable to collect material from, and to weigh in the ethical aspects of
being present at all for research purposes in a certain environment. During a fieldwoik one should be
flexible and prepared for the fact that certain types of material will potentially not be accessible, and/or that
during the course of the process new contexts may be added that become relevant to take part in. A well-
prepared and well-thought-out fieldwork hopefully means that most pitfalls can be avoided and that there 1s
good preparedness if ethical dilemmas arise.

Another issue related to selection concerns who to reach through digital platforms. A digital fieldwork
(often) means reaching out to more people and (mostly) independent of geographical location. At the same
time, it 1s therefore valuable to ask questions about who has access to different digital platforms, and who
has experience and knowledge of specific platforms, and the Internet in general. In the planning phase, it is
therefore worth considering whose and what experiences certain contexts can provide. Another aspect
concerns how the selection often is managed by algorithms and might be partly beyond the researcher's
control. A search on, for example, Google provides what can be seen as a selection of material already at
that stage. The results may differ from someone else’s search results because it is influenced by previous
searches or by what the search engine has learned about one’s (assumed) interests and patterns through
previous search history. Search engines that do not save data can therefore give a better start because the
selection 1s left to a greater extent to the person conducting a study.

The selection of platform can be based on preliminary observations that enable the researcher to identify
where a phenomenon is relevant to be examined. This can depend on the community studied, the group
targeted, the socio-cultural or linguistic context, etc. Choices of field sites can also be guided from dialogue
with research participants, which was the case in Liliequist (2020) were the selection of platforms was
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based on the digital environments, location-specific practices and phenomena that the interviewees brought
up in interviews as important to them. Knowledge of the specificity of a platform (its main target group,
affordances etc) is central in order to contextualize and understand communication and socialities specific
to the group or phenomenon to be examined. TikTok, for mstance, offers the possibility to approach the
combination of music, video, text, memification etc that are part of shaping and carring out experiences
among (most often) youths (e.g., Eriksson Kmutrok, 2021; Abidin, forthcoming). As another example,
hashtags provide insights in specific topics and forms of communication and can be selected after following
and monitoring posts and keywords and identified as the most used hashtags in the specific context (Cocq,
2015) [2]. For studies about visual narratives (Kozharinova and Manovich, 2024) and visual social media
cultures (Leaver, et al., 2020), Instagram can serve as relevant platform. Combining various methods for
collecting and creating data is often valuable in digital ethnography, for instance conducting interviews and
personal conversations with social media users whose messages are included in the collected material. In
the study referred to above (Cocq, 2015), users were contacted via e-mail or private message on Twitter or
Facebook. The choice to supplement the data with interviews is not only about gathering additional
material. This also gives the opportunity to discuss and reflect on the study with the participants. In other
words, the interviews can open for another form of participation, while the participants receive information
about the project. It also provides an opportunity to obtain informed consent and for better contextualizing
the digital material (see also Liliequist, 2020).

=
Ethical aspects

The Internet as a place means that a lot of material is available and relatively easy to collect. However, the
availability of a material cannot always be equated with the right to freely use it for research purposes. The
question of what 1s private and what is public online has been debated and studied in previous research (see,
e.g., Marwick and boyd, 2018; Nissenbaum, 2010). The question of private versus public material should
rather be problematized based on how the information is made public, and based on whether it is intended
to be private or not (¢f., Markham and Buchanan, 2012). A message on social media is often not just a line
of text — 1t can also be a post in a conversation or a debate, it can be directed at a specific reader or a
specific audience or it can be written with the ambition to be spread. However, we can assume that in most
cases posts on social media have not primarily been written and published with the intention of constituting
research data.

Furthermore, and above all, the sensitivity of the topic should be considered when selecting and using the
material — just as in offline contexts. This balance requires a high degree of judgment because the
consequences of the research for the research subjects cannot be predicted. An overriding ethical principle
to start from 1is the possible vulnerability of the participants. The greater the vulnerability, the greater the
researcher’s obligation to protect the participants. Research studies must be designed so that they do not
violate privacy or risk causing harm. In addition, there are also expectations that research should be relevant
to the participants. This principle is, for example, central to indigenous ethics, where research is expected to
be not only ethically correct but also beneficial to the Indigenous groups concerned (see, e.g., Chilisa, 2012;
Smith, 2012).

A basic principle of research ethics concerns informed consent, that is that research participants, based on
having received information about the study and the conditions for participation, give their approval to
participate for research purposes. It may seem relatively simple and uncomplicated, and taken for granted.
But in groups on Facebook, for example, the issue of informed consent becomes a somewhat more difficult
1ssue, not least i terms of when consent is necessary and who in such a case has the right to give it. If a
group has several thousand members and no individual members are directly described or cited, does the
entire group have to be asked for consent to make it okay for the group to be observed? Is it enough for the
group administrator to give consent on behalf of the group, or should individual members always be asked?
There are no easy answers here, but a principle to follow can be whether individual members are quoted,
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described or in other ways if individual members can be distinguished, or whether the group is only
described as a whole without citing individual posts. In other words, consent can be acquired in different
ways, and research participants must be informed about and able to negotiate it. Many Facebook group also
have rules for interactions which can also include preferences for how researchers should proceed. Such
descriptions and group rules are always good to read up on beforechand. Taking such things in account is
also part of a wider sensitivity towards the context, which 1s in general recommended.

Online networks tend to reproduce offline networks (Cocq, 2016; Kirshenblatt-Gimblett, 1996). Especially
in the case of geographically localized groups, it is very likely that a social media network will overlap to a
large extent with existing offline networks. In the context of small communities, participants can be easily
1dentified by other community members, and user anonymity cannot be guaranteed by simply deleting or
changing names. Ethical considerations might result in a decision not to refer to authors by username,
language group, age or gender [6].

The potential private and intimate nature of the content — regardless of whether it is an open or close
group, platform or context — also implies ethical and methodological considerations. In the case of dating
apps, for mstance, it 1s essential to consider where and when 1t 1s suitable and appropriate, or not, to
participate or observe, for example, when there is sexually explicit material (see, for instance, Liliequist,
2020). Both closed digital contexts and/or sexual content online can of course still be studied, but the
degree of sensitivity implies that careful ethical considerations are to be made early in the project.

Methods of collecting materials

Ethnographic material can be collected in various ways. In this section, we have chosen to exemplify and
discuss two common ethnographic methods for data collection: interviews and observations. An important
point to note is that the empirical material in digital ethnographic studies does not necessarily have to be
collected exclusively through digital methods. It may just as well be material that has been collected
analogically, but which says something about digital use, digital practices and phenomena. It is also
common to combine online and offline methods to gather empirical data.

The ethnographic knowledge claim is about understanding a research question with a focus on the
complexity of what is being studied, rather than simply making generalizations based on a large amount of
data. Ethnographic empiricism consists almost exclusively of smaller data sets that are analyzed
qualitatively. In other words, working with small data is about making a lot out of a relatively small amount
of material, centered around a specific question that is studied from several different perspectives and
contextualizing layers. When working with small data, ethnographers often seek to follow and understand
the many relationships and different contexts that a specific research question is part of. An example could
be a study on how social media gain meaning in relation to how digital platforms are used in specific times
— and location-bound contexts. In addition, one and the same platform can be used by different types of
users, for example Facebook among parents of small children, queer or other minority groups. or in
different age groups, geographical contexts and so on. Another contextualizing layer is about understanding
how functions, interfaces, graphic design, algorithms and so on are also involved in shaping how and in
what ways digital platforms can be used.

Interviews

Interviews are perhaps the most common method for collecting and creating ethnographic data. Different
ways of conducting an interview — face-to-face, via chat, e-mail, phone, digital video and/or audio calls
such as Zoom, Teams, Skype, or WhatsApp, etc., all have their pros and cons. Each interview is a unique
encounter between researcher and interviewee, and the way an interview is structured will have an impact
on the results. How interviews are conducted, and through which media, can vary and thus the type of
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knowledge that will be possible to obtain from an interview. An interview where the interviewee and the
researcher sat together for several hours is more likely to capture a more comprehensive story about a
phenomenon than a shorter interview. Aspects such as the length, form and format of the interview, as well
as the relationship and interaction between the researcher and the interviewee, can be advantageously
discussed in relation to the results of a study. In cases where interviews are conducted through digital
media, the functions of the specific media should also be taken into account. For example, what does it
mean if an interviewee responds to something with a thumb up emoji on Facebook? What potential
consequences can arise from the omission of tone of voice, body language and other non-verbal
communication?

Another reflexive aspect to take into account are differences between how people express themselves
verbally versus in writing, and also in what ways the interaction between the interviewee and the researcher
feels depending on whether they meet i a physical or digital room. In some cases, a written mterview can
make it easier for interviewees to express themselves about a certain question, because they can answer the
questions when they have time, and because it can sometimes be perceived as easier to write about
something rather than to talk directly to another person about it. In other cases, physical proximity between
the interviewee and the researcher can be directly decisive for the interviewee wanting, daring and being
able to tell something. The computer screen can be both a limitation and a bridge builder in the meeting
between informants and researchers. Conducting interviews digitally also has practical and financial
advantages because the researcher does not need to physically move to reach the people they want to
interview. It makes it possible to reach informants unhindered by geographical distance, provided that
connection is available. However, in some cases it can be a disadvantage that the researcher cannot
physically see and experience the informant's physical environment and context and thereby gain their own
knowledge of it. This can be significant even when it comes to digital practices, since these, as mentioned,
are rarely completely disconnected from offline contexts. Conversely, however, there is a risk of missing
something important from the research participants’ digital context if the only contact with the interviewees
takes place i a physical environment.

Observation

In addition to interviews, observations are a common data collection method. Observations aim to pay
attention to what 1s concretely being done and happening, but the researcher often seeks to understand more
about what these activities, interactions and events mean in a larger context. An observation can, for
example, give insight into things that may be difficult to express in words or that are perceived as too
sensitive to talk about. Other times, it can be about things that seem so obvious that the interviewees don't
think to mention it, or are even aware of.

Based on our research experience, we recommend that the planning of a fieldwork begins with freely
navigating and mapping the “area”, thereby becoming familiar with the digital environments relevant to the
study. By the researcher themself being present in digital contexts and thereby experiencing and exploring
these contexts, they gain knowledge from a user perspective, including how different platforms are used.
Quuite early on. it 18 also possible to notice common practices and patterns in the social interaction that takes
place on the platforms being studied. Later in the process, observations can be made more specifically and
systematically. This can be beneficial regardless of whether the environment itself 1s the main focus of the
study, or whether it is a medium where, for example, certain digital practices are carried out or where
specific issues are debated. By starting by unconditionally observing digital platforms, better opportunities
are provided to later ask informed questions in cases where the observations are supplemented with or
followed up by interviews. It also provides a broader understanding of how digital environments and
platform-specific conditions can have significance for the specific research question(s).

Documentation is central to the ethnographic process. not least when it comes to Internet navigation. The
simplicity and speed of navigation sometimes makes it difficult to remember which paths were made during
an observation. A documentation of the search paths may therefore be necessary m order to be able to trace
back to the source that eventually became part of the study's material. The results produced via a search
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engine can lead to new terms, and new pages. A link on one page may lead to another. A thread in a
conversation can lead to another discussion thread and so on. The importance of tracking selection paths
should therefore not be underestimated. Screenshots and screen recording are easy ways to do this (when it
does not conflict with ethical principles) and also have the advantage of making one aware of one’s own
way of navigating. We recommend including field notes with descriptions of the context as it is at the time
it is observed. If there have been any significant differences since the material was collected, this can be
commented on in relation to reporting the research results.

H
Ending the fieldwork

At the end of a fieldwork, the contexts where the research data have been collected are usually left and the
analytical work with the material begins. During a fieldwork where a digital platform has been the place for
the meeting between researchers, study objects and informants, it can be difficult to clearly define when a
fieldwork has ended and if, and if so when, a studied context really is left. It may sometimes be relevant to
remain a member of the digital context(s) observed in order to be able to stay abreast of events and changes
in the studied groups, even if there is no longer active data collection.

It can also be about situations where the person carrying out the study is themselves part of the context
being studied and, in addition to participating in the role of researcher, also uses certain digital contexts
privately. In many cases, 1t may also be relevant to remain in the observed groups even after a study has
been completed in order to be able to share the results of the study and capture any response to it. In such
situations, the researcher remains in some sense in the field after the study is completed. It is thus not easy
to determine when a fieldwork is over, even if it is not as actively going on. However, this does not only
apply to those who research a digital context, but to the highest degree also to those who are part of the
studied context. The posts that are made in a group, for example information that a study is in progress, can
potentially still receive a response or interaction even after the study has been completed. It may therefore
be worth thinking about whether, and if so, how long, posts made for research purposes should remam in
the groups. There 1s also a risk of traceability in relation to the presence of a researcher in digital contexts,
such as posts about the study. In addition, the researcher’s membership in certain groups can also, by
extension, risk revealing the anonymity of the informants. Deleting posts after the end of the field work, or
before publication can therefore be a way to go (¢f, Liliequist, 2020). The disadvantage of such practice is
that the transparency of the study risks decreasing, and that documented traces of the research process are
lost.

Production and dissemination of research results

At the end of the research process, research results are produced, for example for a student essay and or
publication such as a dissertation, an article or a book. In this phase, the author should again consider what
information needs to be included or omitted. In some cases, this may involve partially changing the material
to prevent traceability. In other cases, it may be a matter of changing the source language. What is sensitive
mformation can be advantageously discussed with the research participants based on the context and results
of the study.

Anonymity and confidentiality must be offered to participants, but this may need to be balanced with
copyright aspects in some cases. The researcher and research participants can (preferably early in the
process) agree on which degrees or forms of consent are deemed appropriate, for example if the participants
consent to their texts (tweets, posts, etc.) and usernames being published, or if they consent to their texts
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being published and statements are used as data but not cited or linked to the usemame, or if one is allowed
to print the names when their texts and statements are cited (see, for example, Lawson, 2004). These issues
should also be assessed in accordance with recommendations and rules set by scientific ethics councils.

In the case of social media data, there is often a diffuse distinction between public and private data. This
mmplies that it 1s highly relevant to reflect on the extent to which it is legitimate and motivated to quote a
personal post, tweet, or story in a research publication. In research in indigenous and minority contexts, for
instance, informed consent, participation, and transparency in research are key principles. A common
practice is to share a draft of a research article with imterviewed participants prior to its publication in a
scientific journal (see, for nstance, Cocq, 2016; Liliequist, 2020; Lawson, 2004). This can be an invitation
to comment on the use of the material and the presentation of the results, for which the author and
researcher 1is responsible.

In addition to standard measures, additional measures in the preparation of the research results are
sometimes required. For instance, since verbatim quotations can be searched and lead to the identification
of a person, additional ethical measures might be needed. Sometimes translating digital content can also be
enough. In order to preserve the anonymity of the informants, and to protect the digital environments that
are studied, a certain amount of fiction could be mixed into the authentic material (¢f., Markham, 2012).
However, changes in materials should not be taken lightly and should be done with great care. It requires
the researcher to spend time in the environments to replicate the mood, tone, background mformation and
messages of the original posts in order not to risk distorting or changing the digital contexts intended to
describe and analyze.

Conclusion

In this paper, we defined digital ethnography as an approach in studies that fully or partially involve digital
environments, practices, and/or uses of digital technologies. We discussed various questions and reasoning
that provided support for shaping approaches for qualitative studies that contain smaller amounts of data,
so-called thick descriptions, and small data. However, we recommended that even studies involving larger
data sets, i.e., big data, consider the ethical issues and aspects highlighted in this paper. Big data needs
perspectives from small data [7], becanse numbers do not speak for themselves [£]. In research about and
with big data, the importance of contextualizing is at least as great as in other research areas in the
humanities and social sciences — and the challenges are possibly even greater.

The rise of the Internet and digital technology has brought a series of new possibilities for how, where, and
in what ways research can be conducted. But these new possibilities also mean that we as researchers must
think about how we conduct research so that it is carried out in an ethically sustainable manner. A large part
of the aspects of digital ethnography that we address in this article is about being reflexive and making
careful considerations, when there is not always any absolute right or wrong answers or approaches. In that
sense, teaching digital ethnographies in many ways 1s about raising question marks rather than handing out
answers. Further we want to stress that there is no sole way to conduct a digital ethnography: rather than
one digital ethnography, there is a broad spectrum of digital ethnographies. Each new study can also, in
addition to its specific knowledge goals about particular issues, contribute to the methodological
development and a lively dialogue about how ethnographic studies can be carried out in relation to digital
contexts. We therefore want to emphasize the importance of continuous dialogue between researchers, as
well as in student groups, in order to develop a well-founded ethical way to navigate among the challenges
that students and researchers face in the encounter with materials and phenomena in digital contexts. &

About the authors



Situacao Finalizada

Iniciado sexta-feira, 4 jul. 2025, 15:49
Concluido sexta-feira, 4 jul. 2025, 17:38

Duragcdao 1 hora 48 minutos

Questao 1 Segundo Cocq e Liliequist, a etnografia digital € melhor definida como:
Né&o respondido
Vale 1,00 Escolha uma opgao:
to(s).
& Um substituto para a etnografia tradicional, sem adaptagbes metodolégicas.

Uma ferramenta de coleta automatizada de dados em plataformas abertas.
Um método exclusivo para analise de “big data” em redes sociais.

Uma abordagem que combina técnicas online e offline para estudar contextos digitais de
forma qualitativa.

Questio 2 Sobre ética na pesquisa digital, os autores argumentam que:
Né&o respondido
Vale 1,00 Escolha uma opgao:

onto(s). .. . Lo .
b E irrelevante em ambientes digitais publicos.

Deve ser tratada como um checklist no inicio do projeto.
Aplica-se apenas a estudos com indigenas ou minorias.

Deve permear todas as etapas da pesquisa, da coleta a divulgagéao.

Questéo 3 Analise as afirmativas abaixo e assinale a alternativa correta, com V (verdadeiro) ou F (falso):

Né&o respondido .. . . . .
| - Reflexividade inclui analisar como a presenca do pesquisador afeta o campo.

Vale 1,00
ponto(s). Il - Hashtags no TikTok sdo exemplos de “small data” contextualizados.
(: Il - "Big data” e “small data” sdo abordagens complementares.

IV - Etnografia digital requer apenas observacdo passiva de plataformas como Twitter.

V - Dados publicos podem ser usados livremente, sem consentimento.

Escolha uma opgao:
F-V-F-V-V
F-F-V-V-V
V-V-F-F-V

V-V-V-F-F



Questio 4

Né&o respondido

Vale 1,00
ponto(s).

(47 (mais recente))

Questio 5

Né&o respondido

Vale 3,00
ponto(s).

(112 (mais recente))

Sobre a coleta de dados na etnografia digital, analise as afirmativas abaixo:

| - Pode combinar entrevistas online com analise de posts em redes sociais.

Il - Deve ignorar as regras de comunidades online, pois sao irrelevantes para a pesquisa
académica.

Il - Requer analise prévia das affordances (possibilidades técnicas) de cada plataforma, como
algoritmos de redes sociais.

IV- Prints de perfis publicos podem ser usados livremente, sem consentimento.

V - Pode adaptar métodos conforme a sensibilidade do contexto (ex.: usar ficgcdo para dados
intimos).

VI - Etnografia digital dispensa a interagdo direta com participantes, bastando anadlise de
conteudo.

As afirmativas |, lll e V estido corretas.
As afirmativas V e VI estdo corretas.

Todas as afirmativas estdo corretas.

As afirmativas Il e |V estdo corretas.

Explique a importancia do "small data" para a etnografia digital, contrastando com abordagens
baseadas em "big data”. Utilize exemplos do texto em sua resposta.



Questao 6

Né&o respondido

Vale 3,00
ponto(s).

(113 (mais recente))

Por que o conceito de "fim do trabalho de campo" é considerado fluido na etnografia digital?
Discuta as implicagdes dessa fluidez para a presenga do pesquisador € o processo de
devolutiva aos participantes.



PROFLIN JULHO DE 2025
INGLES
HUMANIDADES

TEXTO-BASE: Texto-base: COCQ, Coppélie; LILIEQUIST, Evelina. Digital
Ethnography: A qualitative approach to digital cultures, spaces, and socialites.
First Monday, v. 29, n. 5, 2024.

Instrucao: Leia atentamente as questdes e marque a alternativa correta.

QUESTAO 1
Enunciado: Segundo Cocq e Liliequist, a etnografia digital é melhor
definida como:

Uma abordagem que combina técnicas online e offline para estudar
contextos digitais de forma qualitativa.

CORRETA: Os autores enfatizam a integracdo de métodos digitais e analdgicos
(p. 2-3), como no trecho “the fact that this ethnography is called digital should not
be interpreted as a form of ethnography limited to online materials and/or
methods; rather, it is common to combine online and offline materials and
approaches”.

Um método exclusivo para analise de big data em redes sociais.
INCORRETA: O texto critica a redugdo da etnografia digital ao big data,
defendendo analises qualitativas de "small data", conforme se verifica nas
paginas 3 e 9.

c) Uma ferramenta de coleta automatizada de dados em plataformas abertas.
INCORRETA: A etnografia digital envolve participacao ativa e reflexividade, ndo
automatizacao, conforme se verifica nas paginas 3 e 6.

d) Um substituto para a etnografia tradicional, sem adaptagbes metodoldgicas.
INCORRETA: A etnografia exige adaptagdes para contextos digitais, pois
conforme se |1€ na pagina 2, ‘the fact that this ethnography is called digital should
not be interpreted as a form of ethnography limited to online materials and/or
methods; rather, it is common to combine online and offline materials and
approaches”.

QUESTAO 2
Enunciado: Sobre ética na pesquisa digital, os autores argumentam que:

Deve permear todas as etapas da pesquisa, da coleta a divulgagao.
GABARITO: Como o texto afirma, a ética precisa obrigatoriamente constar como
parte do método, e os autores entende esse fator como indissociavel: "ethics is
method — method is ethics" (p. 4)]

Deve ser tratada como um checklist no inicio do projeto.

INCORRETA: Os autores defendem a ideia de que a ética ndo se configura
apenas como um formulario de checagem inicial, mas sim um processo continuo,
conforme se |Ié na pagina 4: “Ethical considerations presuppose a procedural and
context-oriented approach: assessments and revisions must be made along the
process”.

E irrelevante em ambientes digitais publicos.



INCORRETA: Os autores defendem a ideia de que mesmo os dados publicos
exigem uma avaliagéo ética, conforme o trecho “The question of private versus
public material should rather be problematized based on how the information is
made public, and based on whether it is intended to be private or not”.
Aplica-se apenas a estudos com indigenas ou minorias.

INCORRETA: Os autores argumentam a ética € universal, embora grupos
vulneraveis requeiram cuidados extras, apontando que a pesquisa deveria ser
relevante aos participantes, conforme se I1é na pagina 5.

QUESTAO 3

Enunciado: Analise as afirmativas abaixo e assinale a alternativa correta, com
V (verdadeiro) ou F (falso):

| - Reflexividade inclui analisar como a presenca do pesquisador afeta o campo.
Il - Hashtags no TikTok sdo exemplos de small data contextualizados.

[Il - Big data e small data sdo abordagens complementares.

IV - Etnografia digital requer apenas observagao passiva de plataformas como
Twitter.

V - Dados publicos podem ser usados livremente, sem consentimento.

GABARITO: V-V -V -F-F
Incorreta: F —

-F-V
Incorreta: F —F -F -V
Incorreta: V-V -F-F

-V
-V
-V

Justificativa: As alternativas se mostram Verdadeiras ou Falsas na sequéncia
do enunciado, conforme quadro abaixo:

| - Verdadeira A Reflexividade é central para a validade do processo (p.
3)

Il - Verdadeira As hashtags ilustram praticas culturais especificas (p. 5,
nota 5)

lIl - Verdadeira Big data precisa de contextualizacao (Big data needs
perspectives from small data; p. 9)

IV - Falsa A etnografia exige participagao ativa e combinagao de
métodos (p. 6-7)

V - Falsa Devem considerar intencdo dos usuarios e sensibilidade
(p-5)

QUESTAO 4

Enunciado: Sobre a coleta de dados na etnografia digital, analise as afirmativas
abaixo:

| - Pode combinar entrevistas online com analise de posts em redes sociais.
Il - Deve ignorar as regras de comunidades online, pois s&o irrelevantes para a
pesquisa académica.



lll - Requer analise prévia das affordances (possibilidades técnicas) de cada
plataforma, como algoritmos de redes sociais.

IV- Prints de perfis publicos podem ser usados livremente, sem consentimento.
V - Pode adaptar métodos conforme a sensibilidade do contexto (ex.: usar ficgéo
para dados intimos).

VI - Etnografia digital dispensa a interagao direta com participantes, bastando
analise de conteudo.

As afirmativas I, lll e V estao corretas.
As afirmativas Il e |V estdo corretas.
Todas as afirmativas estao corretas.
As afirmativas V e VI estao corretas.

Justificativa: As alternativas se mostram Verdadeiras ou Falsas na sequéncia
do enunciado, conforme quadro abaixo:

| — Correta O texto destaca a importancia de métodos mistos (p. 6-
7), como entrevistas digitais e observagdo de
plataformas para triangulacido de dados.

Il — Incorreta Os autores enfatizam a necessidade de respeitar normas
de grupos digitais e avaliar criticamente seu impacto
ético (p. 5-6).

[Il — Correta A secao "The planning phase" (p. 5) ressalta que o

design das plataformas molda as praticas sociais
estudadas.perspectives from small data; p. 9)

IV — Incorreta Mesmo dados publicos exigem avaliagdo ética sobre
intencdo do usuario e riscos de identificacao (p. 5-6).

V — Correta Estratégias como "fabricagdo ética" s&o validas para
proteger participantes, desde que contextualizadas (p.
9).

VI — Incorreta O texto critica abordagens passivas, defendendo

participacéo ativa e reflexiva (p. 3, 6).

QUESTAO 5

Enunciado: Explique a importancia do "small data" para a etnografia digital,
contrastando com abordagens baseadas em big data. Utilize exemplos do texto
em sua resposta.

GABARITO: O small data é essencial na etnografia digital por permitir analises
qualitativas profundas de praticas culturais especificas, em contraste com a
abordagem quantitativa do big data. Como explicam Cocq e Liliequist, enquanto
o big data busca padrées amplos, o small data - através de "descricoes densas”
- revela significados contextuais, como no estudo de hashtags (#SamiLanguage)
que mostram como comunidades indigenas usam plataformas digitais para
revitalizagao linguistica (p.5). Essa abordagem valoriza a contextualizagdo das
praticas em plataformas especificas (TikTok, Facebook) e a perspectiva dos
participantes, opondo-se as limitagdes do big data que, segundo os autores (p.9),
nao "fala por si mesmo".



QUESTAO 6

Enunciado: Por que o conceito de "fim do trabalho de campo" é considerado
fluido na etnografia digital? Discuta as implicagdes dessa fluidez para a presenca
do pesquisador e o processo de devolutiva aos participantes.

GABARITO: A fluidez do "fim do campo" na etnografia digital ocorre porque
ambientes online n&o tém delimitagdes claras - o pesquisador pode permanecer
em grupos digitais indefinidamente, e seus posts continuam gerando interagdes
mesmo apos a coleta de dados (p.8). Essa persisténcia cria desafios: a presenca
digital continua pode expor participantes, exigindo decisbes sobre deletar
conteudos (o que reduz transparéncia) ou manté-los. Para a devolutiva, a
natureza permanente dos espacgos digitais permite compartilhar resultados
diretamente com as comunidades, mas requer cuidados com rastros digitais e
consentimento continuo, ja que dados podem ser recontextualizados com o
tempo. Como destacam os autores (p.8-9), essa fluidez ndo é um defeito, mas
uma caracteristica inerente aos campos digitais, demandando adaptagéo ética
constante.



